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COURSE
STRUCTURE

THREE-MONTH OVERVIEW

) ‘

The course lasts for three months, with each month
emphasizing different yet crucial aspects of digital marketing
to ensure a well-rounded and thorough education. In Month 1,
participants will dive deep into the fundamentals of digital
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marketing, covering essential topics such as search engine
optimization (SEQO), content marketing, and social media
strategies. Month 2 shifts focus to various digital platforms,
including an exploration of advertising on Google, Facebook,
and Instagram, giving practical insights into how to effectively
engage target audiences. The final Month 3 wraps up with an
emphasis on analytics, teaching students how to interpret
data to refine marketing strategies and culminates in real-
world projects to apply learned skills. This structured
approach is designed to promote not only foundational
knowledge but also hands-on experience through practical
application and projects.




MONTH 1 TOPICS

CORE CONCEPTS

Month 1 delves into the essential
concepts of digital marketing,
providing a comprehensive
understanding of key definitions
and fundamental principles.
Students will explore its broad
scope, different aspects, and how it
fundamentally differs from
traditional marketing strategies.
This foundational knowledge is
crucial for anyone looking to
pursue advanced studies and
practical applications in the field of
digital marketing. Moreover,
students will engage in discussions

that highlight the significance of
adapting to the digital landscape
for marketing success.

WEB PRESENCE IMPORTANCE

This module emphasizes the critical
importance of establishing a robust
online identity, primarily through the
creation and optimization of effective
websites. The content will cover
aspects such as mobile optimization,
ensuring user-friendliness, and the
strategic positioning of websites as
vital tools for effectively engaging
target audiences and driving
conversions. Special attention will be
paid to real-world examples of
successful online identities and their
importance in the digital marketing
ecosystem.

CHANNELS AND FUNNELS

An engaging introduction to various
marketing channels, which
encompasses paid, owned, and
earned media, will be provided in this
section. Students will receive
guidance on navigating the
marketing funnel, with discussions
focusing on methods to effectively
target, engage, and ultimately
convert potential customers into
loyal clients. Practical examples and
case studies will enhance
understanding of how these
channels function together to create
successful marketing campaigns.
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INTRODUCTION TO
DIGITAL MARKETING

BUSINESS APPLICATIONS

Digital marketing helps businesses to expand their reach, target specific audiences, and
build customer relationships. Industries using digital platforms experience improved

connectivity and access to global markets.

DIGITAL MARKETING BASICS

Digital marketing focuses on using the internet for promoting products and services. It offers a significant
advantage over traditional marketing by leveraging online platforms for real-time communication and
personalization.
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IMPORTANCE IN BRANDING

Websites serve as a fundamental online presence for brands and
organizations, acting as a digital storefront that provides potential
customers with access to services and products. A well-structured
website not only effectively presents the brand but also guarantees a
seamless user experience, which is crucial for establishing credibility
and trust among users. Engaging and interactive elements, along with
comprehensive content, retain the interest of potential customers and
encourage them to explore further. By offering a global reach, a
website empowers businesses to engage clients worldwide, providing
immediate access to essential information and services, which is
imperative in the current fast-paced digital era.

SIGNIFICANCE
OF WEBSITES

SIGNIFICANCE OF MOBILE OPTIMIZATION

In the contemporary landscape, where mobile device usage
is experiencing unprecedented growth, possessing a
mobile-optimized website is essential to address this
expanding audience. A responsive design that effectively
adjusts the layout across diverse devices not only enhances
user accessibility on smartphones and tablets but also plays
a significant role in retaining users who may otherwise exit
due to subpar experiences. Moreover, mobile optimization
is vital for enhancing a website's SEO performance, enabling
businesses to engage a wider audience while maintaining a
competitive edge in search engine rankings.
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PLANNING &
STRATEGY

TESTING AND ITERATION

Testing strategies are essential for refining digital marketing endeavors, with methods such
as A/B testing being vital for optimizing components like headlines and call-to-action
prompts. By performing these tests, marketers can acquire valuable insights regarding
which versions resonate more effectively with their audience.

CAMPAIGN BEST PRACTICES

Successful campaigns commence with clearly defined objectives that establish the basis for all marketing
initiatives. By identifying precise target demographics and an approach aligned with overarching business
goals, organizations can forge meaningful connections. Implementing the SMART criteria—Specific,
Measurable, Achievable, Relevant, and Time-bound—in goal setting ensures effective monitoring and
evaluation of outcomes over time. Furthermore, personalized marketing strategies significantly enhance
campaign relevance, enabling brands to engage their audience on a deeper level, thereby fostering loyalty
and trust.
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SEARCH ENGINE BASICS

Search engines employ complex algorithms that systematically crawl,
index, and rank websites. Each step in this process, from crawling
where bots find new content to indexing which involves organizing
that content, plays a crucial role in determining a site's visibility in
search results. Gaining a solid grasp of these elements is essential for
developing effective SEO strategies that can significantly enhance a
website’s presence and engagement online.

SEO
FUNDAMENT
ALS

TOOLS AND ANALYSIS

Conducting comprehensive keyword research is a
fundamental aspect of effective SEO. Leveraging tools such
as Google Keyword Planner enables marketers to pinpoint
high-intent keywords that align closely with user searches,
fostering better content targeting and increased visibility.
Furthermore, analyzing key data metrics like search volume
and competition levels can inform strategic decisions,
allowing for focused content development that resonates
with the target audience.
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ADVANCED SEO TECHNIQUES

OFF-PAGE SEO

Off-page SEO encompasses a
variety of strategies and practices
aimed at boosting the authority
and credibility of a website across
the digital landscape. These
techniques include effective link-
building approaches such as guest
blogging, where content is created
for other websites to earn
backlinks, and strategic influencer
outreach, which can significantly
enhance a site's reputation and

visibility on search engines,

ultimately driving more organic
traffic.

LINK BUILDING STRATEGIES

Successful link-building is
fundamentally focused on quality
rather than sheer quantity.
Establishing collaborations with
reputable and authoritative sites can
significantly enhance your website's
reputation, thereby improving search
engine rankings. This approach
ultimately optimizes your organic
reach, allowing for valuable
connections through high-quality
links that contribute to better SEO
performance.

SEO REPORTING TOOLS

Utilizing tools such as Google Search
Console and SEMrush can provide
critical insights into your site's
performance metrics. These
platforms facilitate regular reporting
on keyword rankings and important
analytics, which are essential for
ensuring that your SEO strategies
remain effective over time. This
regular analysis allows for timely
adjustments to tactics as needed to
maintain or improve success.
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PPC ESSENTIALS

GOOGLE ADS ECOSYSTEM

Google Ads enables highly targeted
advertising by allowing advertisers
to create specific ad groups that
focus on different aspects of their
offerings and utilize various
keyword match types to optimize
reach and relevance. Mastery of
these fundamental elements is
necessary to set up a productive
PPC campaign that effectively
reaches and engages the right
audience for your business
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AD COPY OPTIMIZATION

Crafting engaging and persuasive ad
copy is absolutely key to achieving
high conversion rates. By focusing on
creating relevant and compelling
messaging that resonates with the
target audience, marketers can
successfully direct users towards
desired actions. This optimization
process ensures that each ad
performs at its best, maximizing
return on investment.

LANDING PAGE DESIGN

Designing effective, user-friendly
landing pages is essential for
ensuring smoother user journeys.
These pages must be crafted to be
clear and focused on driving
conversions, with careful and
strategic placement of Calls to Action
(CTAs) that guide visitors smoothly
towards completing the desired
actions, whether that be signing up,
making a purchase, or any other
goal.
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EMAIL MARKETING

SEGMENTATION AND CUSTOMIZATION

Proper segmentation based on specific demographics such as age, location, and behavior
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patterns significantly enhances the relevance of each email campaign. Personalization of
content not only boosts reader engagement but also makes messages resonate more
effectively within each targeted group, leading to higher response rates and increased
conversion rates as potential customers feel more valued and understood.

EMAIL STRATEGY SIGNIFICANCE

Email marketing plays an integral role in securing customer loyalty and retention. This strategy involves
creating and nurturing relationships with leads by means of targeted and personalized communication
that speaks directly to the customer's needs and interests. The right frequency and timing of email
dispatch are essential to maintain optimal levels of engagement and strengthen the connection with your
audience.




SOCIAL MEDIA MARKETING

PLATFORM STRATEGIES

Each major social media platform,
such as Facebook, Instagram,
LinkedIn, and YouTube, demands a
distinct strategic approach tailored
to its unique user demographics
and content formats. Crafting
customized content for each

platform fosters direct and

meaningful engagement with their
respective user communities and

bolsters brand visibility and loyalty.

CONTENT SCHEDULING TOOLS

Utilizing innovative tools like Canva
for visually appealing content
creation and Buffer for strategic post
scheduling significantly enhance the
distribution of social media content.
Timely and well-crafted posts allow
businesses to connect with their
target audiences effectively, thereby
increasing audience engagement,
brand recognition, and overall
visibility in a crowded digital
landscape.

SOCIAL LISTENING IMPORTANCE

Insights derived from advanced tools
like Brandwatch provide valuable
data on audience sentiment and
engagement metrics. Implementing
social listening practices equips
brands with an understanding of
public perception, enabling them to
refine strategies and swiftly adapt to
evolving trends and consumer
feedback, ultimately leading to a
more responsive marketing
approach.
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TRENDS AND STATS

Mobile marketing is rapidly growing due to the surge in smartphone
users, which has exceeded billions worldwide. Understanding this
trend is crucial for effectively leveraging mobile advertising strategies
that make products more accessible and engaging to audiences that
primarily use mobile devices for their shopping and browsing needs.

MOBILE
MARKETING

LOCATION TARGETING

Geofencing is a powerful tool that enables businesses to
conduct hyper-local advertising by targeting potential
customers based on their real-time geographic location. For
example, retail brands can push notifications and special
offers to users when they enter a specific vicinity,
significantly enhancing engagement and conversion rates,
as evidenced by various case studies showcasing its
effectiveness in driving sales and customer interaction.
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WEB ANALYTICS

CONVERSION FUNNEL DESIGN

Designing effective conversion funnels, which include various steps aimed at minimizing
drop-off rates, is essential for increasing overall efficiency in conversion processes. By
systematically analyzing each step, businesses can refine user journeys to ensure smoother
transitions, leading to improved conversion rates and favorable business outcomes that can
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significantly impact revenue.

KEY METRICS

Tracking key metrics such as sessions, bounce rate, and conversion rate provides vital insights into user
behavior and interaction with a website. Tools like Google Analytics not only help in understanding these
essential metrics but also guide data-driven strategic decisions that are crucial for effective site
improvements and enhanced user engagement.




USER
EXPERIEN

CE

UX AND USABILITY PRINCIPLES

Effective UX design significantly enhances user satisfaction
and maximizes conversions for businesses. It
fundamentally involves creating intuitive, user-friendly
navigation systems and aesthetically pleasing layouts that
align with user expectations. This practice not only
augments the overall usability of the site but also supports
essential business objectives, ensuring users have a
seamless journey through the digital landscape, which
encourages them to engage more deeply with the content
and services offered.
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CAPSTONE PROJECTS

Capstone projects aim for practical application. SEO projects focus on
research and optimization. PPC projects involve ad management,
enhancing real-world skills and knowledge.

PROJECT FOCUS OBJECTIVES

SEO Campaign Keyword optimization Improve website rankings.

PPC Campaign Ad creation and optimization Enhance lead generation.




CERTIFICATION OVERVIEW

The course offers several certifications. Google Ads certification is free,
while Udemy and Alison CPD require fees. These certifications
enhance credibility and competitive market advantage.

Course Options Fee (%) Course Options

Complete Digital Marketing Complete Digital Marketing
340,000

Course Course

Digital Marketing + Al Module ' 50,000 Digital Marketing + Al Module

HubSpot Training (Optional) %10,000 HubSpot Training (Optional)

Udemy Certification 2500 (paid to Udemy) Cer(Optional)

(Compulsory)

Alison CPD Certification $50 (paid to Alison) HubSpot Training (Optional)

(Compulsory)




Al TOOLS AND CONTENT

Al tools like ChatGPT significantly enhance content creation processes
by automating repetitive tasks, thus allowing marketers to focus on
strategy and creativity. These advanced tools not only assist in
generating compelling advertisements but also personalize content to
cater specifically to diverse consumer needs, enabling a more effective
approach to marketing that resonates with target audiences.

Al IN
MARKETING

AUTOMATED CAMPAIGNS

Automation in marketing plays a crucial role in optimizing

advertisement targeting and overall campaign performance.

With Al-driven tools, marketers can analyze vast amounts of
data to identify and predict consumer behaviors, leading to
more informed decisions. This not only increases the
effectiveness of campaigns but also ensures a higher return
on investment, as it continually refines strategies with
profitability and efficiency at the forefront.
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SUPPORT &
RESOURCES

RESOURCES AND SUPPORT

Students have access to recorded classes, allowing them to revisit lectures at their
convenience, which greatly aids in reinforcing their understanding of the material.
Additionally, comprehensive materials such as detailed PDF guides are provided to support
their learning, complemented by interactive Q&A sessions that not only clarify doubts but
also enhance overall understanding of complex topics and foster engagement with
instructors and peers.
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